
Education The Art Institute of Washington Arlington, VA
Bachelor of Fine Arts, Graphic Design

Software Proficient in

Working Knowledge of 

■ Adobe Illustrator ■ Adobe Photoshop ■ Adobe lnDesign ■ Microsoft Word 
■ Adobe Acrobat

■ Adobe After Effects ■ Adobe Premiere Pro

Specialty ■ Branding ■ Logo design ■ Art direction ■ Data visualization ■ Layout ■Typography 
■ Front-end web design ■ Package design ■ Voice over

8501 Colgate Cir Charlotte, NC 28214 ■ 405.802.7840 ■ jeffcandesign.com

Midan Marketing Mooresville, NC Oct. 2019 – Oct. 2020 

Art Director  
■ Managed creative initiatives to enhance Tyson’s brand image, ensuring marketing   
  materials aligned with company objectives and standards.
■ Collaborated with designers, photographers, and copywriters to develop marketing   
  assets, including sketches, storyboards, and rough drafts.
■ Led weekly marketing team meetings to develop and implement strategic advertising  
  campaigns, ensuring alignment with business goals.
■ Partnered with the branding team to maintain consistency across visuals and adhere to  
  color palette guidelines
■ Directed weekly team meetings, delegating tasks to designers and overseeing multiple  
  projects, ensuring deadlines were met.

 Work Experience

Urban Skin RX Charlotte, NC Nov. 2020 - Sep. 2022 
Senior designer
■ Executed creative direction for digital ads and social media campaigns, ensuring   
  engaging, on-brand content.
■ Led photoshoots, collaborating with photographers to capture product imagery that   
  aligned with the brand story.
■ Provided guidance during photoshoots to ensure final images met creative standards  
  and brand identity.
■ Worked with marketing teams to integrate visual content into digital and social media  
  strategies.
■ Managed photoshoot and content production timelines, ensuring timely,    
  within-budget completion.

Goodwill Industries of the Southern Piedmont  Charlotte, NC Jul. 2022 - Dec. 2024
Visual design manager
■ Lead and oversee creative projects that engage diverse audiences and align with  
  organizational goals as Visual Design Manager.
■ Conceptualize, design, and manage the installation of store graphics, ensuring visual   
  appeal and brand consistency.
■ Collaborate with internal teams and external partners to ensure cohesive application of  
  brand guidelines across all visual elements.
■ Spearheaded the creation of a new design package for regional career centers,   
  enhancing visual appeal and ensuring brand consistency across multiple touchpoints.
■ Drive brand awareness and foster a unified, impactful visual presence across all design  
  initiatives.

G R A P H I C  D E S I G N E R  ■ A R T  D I R E C T O R  



Organizations AIGA

Petra Industries Edmond, OK Oct. 2014 – May 2016
Graphic designer
■ Provided training and guidance to departments on design principles, including   
  style, format, print production, and project timelines, ensuring a consistent and   
  professional visual identity across all materials.
■ Collaborated with cross-functional teams to streamline design workflows,    
  enhancing process efficiency and interdepartmental coordination.
■ Led the creation of innovative concepts, graphics, and layouts for marketing    
  assets such as biannual catalogs, the company website, monthly promotional   
  flyers, and custom logos.
■ Ensured designs effectively communicated the organization’s message,    
  adhered to branding guidelines, and maintained the highest quality standards.
■ Managed projects from initial concept development through final production,   
  consistently meeting deadlines and ensuring successful execution of all    
  deliverables.

 

Oklahoma Farm Bureau Oklahoma City, OK May 2016 – May 2018
Brand specialist
■ Trained and guided departments on design principles, including style, format,   
  print production, and timelines, to ensure consistent and professional visual    
  identity across all materials.
■ Collaborated with cross-functional teams to streamline design processes and    
  improve overall workflow efficiency.
■ Created and managed innovative concepts, graphics, and layouts for key    
  marketing assets, including biannual catalogs, the company website, monthly   
  flyers, and custom logos.
■ Delivered high-quality designs that aligned with branding standards and    
  effectively communicated organizational messaging.
■ Oversaw projects from concept to completion, ensuring timely delivery and    
  seamless execution of all design initiatives.

 Work Experience
cont.

AXA Advisors (Equitable) Charlotte, NC May 2018 – Oct. 2019 
Senior design consultant
■ Produced creative content that met both brand guidelines and business    
  marketing objectives, ensuring a cohesive visual identity across all materials.
■ Designed intuitive iconography and visual assets for a wide range of digital and   
  print applications, enhancing user experience and communication clarity.
■ Updated and refined existing templates to ensure they aligned with evolving    
  brand standards and compliance requirements, maintaining consistency across   
  all platforms.
■ Worked closely with the Creative Director to ensure content remained within    
  budget constraints while upholding high-quality standards and promoting    
  brand consistency.
■ Collaborated with cross-functional teams to ensure all creative assets were    
  strategically aligned with marketing goals and business priorities.


